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A bold, blushing,outrageously funny movie... 


edicated to 
the proposition 
that every 
Girl gets... 


SOONEr or 
later!!! 
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STARRING 


Hear Peter Nero play his musical score from 
“Sunday In New York” on RCA Victor Records 


Ad No. 406—540 Lines (4 Cols. x 135 Lines) 


UP THESE TIE-IN 


TWA gets star billing in ‘SUNDAY IN NEW YORK" as the airline for ; 
which Cliff Robertson portrays a pilot and Jim Backus a flight dispatcher. ‘ 
This great showcase for the airline has resulted in a TWA campaign : RADIO & 
which will benefit your boxoffice. Here are some of TWA’s plans: itt JEWELRY 
rs 
* # Cliff Robertson holds a 


Bulova pocket-clock 
radio for Jane Fonda to 
hear during a break in 
‘‘shooting.”’ Order still 
#1807X11. 


Newspaper ads to run in major TWA markets using a scene and credits 
from the film to promote Inflight motion pictures. The ads will run in 
many cities such as Chicago, Los Angeles, San Francisco, Kansas City. 


* 


TV commercials for TWA-Inflight motion pictures showing a scene from 
the film, thus adding to the effectiveness of TWA’s print ads and the 
impact of your own campaign for the film. 


x 


Wide community distribution of a TWA-sponsored 16mm color motion 
picture, ‘‘COME TO THE FAIR,’’ boosting the N. Y. World's Fair and 
showing opening titles and a scene from “SUNDAY IN NEW YORK" 


E es presented ‘‘live’’ to TWA passengers. 


& LADIES’ FASHION 
Sleeveless oyster white 
ae ‘‘weskit,”” soft pleated 
a skirt and short-sleeved 
3 navy and white striped 
sweater make up this 3- 
piece casual wool en- 
semble. Order still 
#C1807-24. 


* 
LADIES’ FASHION 


Jane Fonda wears an 
emerald green chiffon 
cocktail dress with wide 
matching satin belt. The 
softly draped neckline 
is highlighted by a clus- 
ter of chiffon flowers. 
Order still #Fonda 
9174E. 


Starting April 1, TWA and 
other major airlines can show you 


BUT ONLY TWA 
SHOWS YOU MOVIES 


MEN’S 


Ser aaa ch FASHION 

as a i va Rod Taylor wears a silk vel- 
Flight 3 vet 3-button pullover shirt. 

Dispatcher Pilot Order still #Taylor 9158E. 


* 


MEN’S 
FASHION 


The sweater is a popular 
mohair and wool pullover. 
Order still #Taylor 9166E. 


You'll see Iie finest in motion pictures such as the forthcoming Metro Goldwyn Mayer Seven 
Arts production, “Sunday in New York. startihe Giff Robertson, Jace Fanda and Rod Tayler 


AND TAKES YOU DIRECT 


to ten of Europe's most fascinating cities. 
No change of plane. 


TWA and other major airlines will soon offer the lowest transatlantic Jet 

_ fares in airline history. But TWA is the only airline that will offer these 

new low fares to ten of Europe's most popular cities, and show first-run 

moviest to passengers on most transatlantic flights (complimentary in 

First Class, at nominal charge in Economy). And only TWA will fly you 

direct —no change of plane —to all these favorites: London, Paris, Rome, 
Frankfurt, Milan, Lisbon, Madrid, Zurich, Geneva and Athens. 

New low fares (including reduced First Class), the best of airline serv- 

ices, and direct flights to the best of Europe-three good reasons why you 

get more for your travel dollar when you fly TWA. | aes 


LUGGAGE 


Airline ‘Captain’ Cliff Robertson 
carries lightweight aluminum lug- 
gage. Order still #1807X42A. 


LENZ ETO OLLIE DLE LS LOLS LLL ALLASIO LL, 
New Low Round Trip Jet Fares! Direct Service to all 10 Cities! 


Round trip between 2i-day Economy Reguiar Peak Period Royal Ambassador 
New York and Excursion Fares Economy Fares Economy Fares First Class 
LONDON $300.00 $399.06 $484.50 $712.50 
PARIS $341.80 $440.86 $526.30 $754.30 
ROME $445.40 $544.40 $629.90 $890.60 
FRANKFURT $379.80 $478.80 $564.30 $792.30 
ZURICH /GENEVA $379.80 $478.80 $564.30 $792.30 
LISBON $300.00 $399.60 $484.50 $712.50 
MADRID $341.80 $440.80 $526.30 $754 30 
MILAN $404.50 $503.50 $589.00 $843.60 
ATHENS $591.90 $690.90 $776.40 $1087.80 


AL fares effective April 1, 1864. subject to Government approval. 


Gall TWA at OXford 5-6700. In Newark, Mitchell 3-7650. 
Or see your travel agent and specify TWA. 
Ask about applicable time periods for fare classifications. 


BEAUTY SHOPS 


Jane Fonda's hairdo is a pageboy 
flipped outward. Order still #Fonda 
GITTE. 


Nationwide 
Worldwide 
Pepend on 


TRY THIS IN A HERALD 


ds and reproduce the best answers on a standee 
+ of this photo. Order still # 1807-120. 
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e this hilarious comedy. Write any WOY 


and Rod Taylor are 


Jane Fonda 
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Wow! What do you think happens in 


NEW YORK"? Tell us in 
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Jane Fonda and Rod Taylor just got caug 

DAY IN NEW YORK"! That's how they met. Tell us how you met 

and if your letters are interesting ll be our guest to see 

ingly funny, and provocative comedy, NDAY IN 
arting (day, date). Let us know that we 


NEW YORK" at (theater) st 
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ADS 


containing the Torme record. 


ATLANTIC RECORDS DISTRIBUTORS: 


A-1 Record Dist. 
807 N. Hudson 
Oklahoma City, Okla. 
Dick Sturgill 

(405) CEntral 5-4545 


All State Record Dist. 
1450 S. Michigan Ave. 
Chicago 16, III. 

Paul Glass 

(312) WEbster 9-3675 


Big State Dist. Co. 
1337 Chemical St. 
Dallas, Texas 

Bill Emerson 
(214) ME 1-1100 


C &C Dist. Co. 

3711 S. Hudson 
Seattle 8, Wash. 

Lou Lavinthal 

(206) PArkway 5-0070 


Chatton Dist. Co. 
2517 San Pablo Ave. 
Oakland, Calif. 

Bob Chatton 

(415) Highgate 4-5677 


Cleve-Disc, Inc. 
1550 E. 33rd St. 
Cleveland 14, Ohio 
Godfrey Dickey 
(216) EX 1-1320 


Cleve-Disc, Inc. 
1239 Ellis 
Cincinnati 23, Ohio 
Lee Fogel 

(513) 681-7515 


Cosnat Dist. Corp. 
315 West 47th St. 
New York 36, N. Y. 
Mike Lipton 

PLaza 7-8140 


4 


Cosnat Dist. Corp. 
1343 W. Cumberland 
Philadelphia, Pa. 
Dave Skolnick 

(215) BAldwin 5-7428 


Davis Sales Co. 
3825 Newport St. 
Denver 7, Colorado 
Bill Davis 

(303) FLorida 5-1638 


Delta Record Dist. 
718 Howard Ave. 
New Orleans 12, La. 
Hugh Devlin 

(504) 525-7104 


Essex Record Dist. 
10 Fenwick St. 
Newark, N. J. 

Joe Cohen 

(201) Bigelow 3-7700 


F & F Enterprises 
2704 Freedom Drive 
Charlotte, N. C. 

Bert Fleishman 

(704) EXpress 9-9741 


Gold Record Dist. 
959 Main Street 
Buffalo, N. Y. 14203 
Len Silver 

(716) TT 2-0427 


Heilicher Bros., Inc. 
119 North Ninth St. 
Minneapolis 3, Minn. 
Amos Heilicher 

(612) FEderal 3-8281 


Island Records 

607 Lloveras St. 
Santurce, Puerto Rico 
Bernardo Herger 


qi 


REA VICTOR Go 


Jay Kay Dist. Co. 

13401 Lyndon 

Detroit 27, Mich. 

John Kaplan 

(313) BRoadway 3-7001 


Bill Lawrence, Inc. 
1409 Fifth Avenue 
Pittsburgh, Pa. 
Bill Lawrence 
(412) GRant 1-1006 


Merit Dist. Co. 

2800 W. Pico Blvd. 
Los Angeles 6, Calif. 
Jack Lewerke 

(213) REpublic 1-8791 


Microphone Music 
605 Coral Street 
Honolulu, Hawaii 
Kenneth Kaizawa 


Music City Dist. 
127 Lafayette St. 
Nashville, Tenn. 
Hutch Carlock 

(615) ALpine 5-7315 


Music Service 

204 Fourth St., South 
Great Falls, Montana 
Dudley James 

(406) 761-2420 


Mutual Dist. Co. 

1241 Columbus Ave. 
Boston 20, Mass. 
Frank Holland 

(617) Highland 2-5700 


John O’Brien Dist., Inc. 
2830 Vleit Street : 

Milwaukee 8, Wisconsin 
John O’Brien 

(414) Division 4-3560 


DISPLAY PIECE 


GREAT RECORD 


MEL TORME sings ‘“‘SSUNDAY IN NEW YORK” over the film titles 
and ATLANTIC RECORDS has issued this in an album entitled ‘Mel 
Torme Sings Sunday In New York & Other Songs About New York.”’ 
The title song is also available as a 45-RPM disc. Contact your 
Atlantic Records distributor and dealer for tie-ins. Use the album 
cover for lobby displays and try for film posters above juke boxes 


Record Sales Co. 

1070 Union 

Memphis, Tenn. 

Stan Terry 

(901) BRoadway 2-3049 


Roberts Records 
1906 Washington Ave. 
St. Louis, Mo. 

Bob Hausfater 

(314) MAine 1-0470 


Schwartz Brothers, Inc. 
2146 24th Place, N.E. 
Washington 18, D. C. 
Jim Schwartz 

(202) LAwrence 6-4500 


Seaboard Dist. Co. 
275 Park Avenue 
East Hartford, Conn. 
Marvin Ginsburg 
(203) BUtler 9-9361 


Seaway Dist. Co. 

3142 Prospect 
Cleveland, Ohio 

John Cohen, Sam Davis 
(216) EX 1-7300 


Southland Dist. Co. 


1235 Techwood Dr., N.W. 


Atlanta 13, Ga. 
Gwen Kesler 
(404) TRinity 3-2081 


Tone Dist. Co. 

495 S.E. 10th Court 
Hialeah, Florida 
Henry Stone 

(305) TU 7-7546 


Tone Dist. Co. 

56 Riverside Avenue 
Jacksonville, Florida 
Bernie Friedman 
(305) 354-3027 


United Record Dist. 
1613 St. Emanuel St. 
Houston 3, Texas 
Steve Poncio 

(713) CApitol 8-8151 


RECORDINGS 


RCA Victor Records is going all-out to promote “SUNDAY IN NEW YORK,”’ its 
newest album featuring the sensational pianist-composer-conductor PETER NERO 
who wrote the music for the film and also appears in it. He is one of today’s ‘‘hot- 


test’’ recording artists. 


RCA plans will dovetail right into your own for ‘‘SUNDAY IN NEW YORK” so con- 
tact your RCA Victor Records distributor and local retailer for tie-ins. You may be 
sure, Peter Nero gets many, many good plugs in the film. Here is what RCA has 


Full page ad in Esquire, February 
Full page ad in Show Magazine, February 


900 line newspaper ad to run in major markets with film 
140 line ad for local dealer use 


* 
* 
* 7 page ad in New Yorker Magazine, January 18 
* 
* 
* 


4-color window-counter display 


Here's what you can do with RCA to help hypo your film booking: 


TALK to the distributor and local 
dealers and provide key scenes plus 
film display material for additional 
in-store and window space. Discuss 
reciprocal advertising, display and 
direct mail promotions. 

ARRANGE guest ticket giveaways 


for disc jockeys 


. Be sure that they 


and the station record librarians 
have copies of the album. 


GET quantities 


of the album for 


your own contests. 
BUILD a lobby display with the al- 
bums and scenes from the film. 


RCA VICTOR RECORD DISTRIBUTORS: 


ALBANY, N. Y. 

RTA Distributors, Inc. 
991 Broadway 
518-465-7346 

Gerry Griffith 


ATLANTA, GA. 

RCA Victor Distr. Corp. 
1500 Marietta Blvd. N.W. 
404-355-2960 

S. A. Wallace 


BALTIMORE, MD. 

D & H Distributing Co. 
2025 Worcester St. 
301-727-5100 

Lester Pyle 


BILLINGS, MONT. 

Interstate Distributing Company —, HARTFORD, CONN. 

2112 Fourth Avenue North Radio & Appliance Distrs., Inc. 
P.O. Box 2523 95 Leggett St. 

406-245-5141 203-528-6581 

James Whitson Alan Sack 


BIRMINGHAM, ALA. 

R. P. McDavid & Co., Inc. 
1430 Second Ave. South 
205-252-7165 

H. R. Thompson 


BUFFALO, N. Y. 

RCA Victor Distr. Corp. 
1680 Walden Avenue 
716-895-1209 

Jack Riehle 


CAMBRIDGE, MASS. 
The Eastern Company 
620 Memorial Drive 
617-876-4720 

A. J. Shuffer 


CHARLOTTE, N. C. 
Southern Radio Corp. 
1625 W. Morehead St. 
704-376-4461 

H. F. Fesperman 


CHICAGO, ILL. 

RCA Victor Distr. Corp. 
5050 S. Kedzie Ave. 
312-778-3000 

Ralph Ergas 


CINCINNATI, OHIO 
Ohio Appliances, Inc. 
7624 Reinhold Drive 
513-821-6414 

Jerry Weiner 


CLEVELAND, OHIO 

Main Line Cleveland, Inc. 
1260 East 38th St. 
216-391-1800 

Michael Spence 


DALLAS, TEXAS 

Adleta Company, Inc. 
1914 Cedar Springs Ave. 
214-741-3152 

David Eisenlohr 


DENVER, COLO. 
Ward Terry & Co. 
70 Rio Grande Blvd. 
303-266-3181 
Robert Davis 


DETROIT, MICH. 

RCA Victor Distr. Corp. 
7400 Intervale Ave. 
313-834-3500 

R. A. Bomers 


HARRISBURG, PA. 

D & H Distributing Co. 
2525 N. Seventh St. 
717-236-8001 

Dave Press 


HONOLULU, HAWAII 
Radio-TV Corp., 

RCA Victor Record Dept. 
432 Keawe Street 
50-2901 

Arthur Kay 


HOUSTON, TEXAS 
J. A. Walsh & Co., Inc. 
of Houston 
1st Cl: P.O. Box 1657 
4th Cl: 4301 Gulf Freeway 
713-223-4281 
W. Whitehead 


INDIANAPOLIS, IND. 
Associated Distributors, Inc. 
210 S. Meridian St. 
317-634-2593 

L. E. Randle, Jr. 


KANSAS CITY, KANS. 
RCA Victor Distr. Corp. 
Fairfax & Funston Roads 
913-281-3075 

Gilbert Karwoski 


KNOXVILLE, TENN. 

McClung Appliances 

1st Cl: P.O. Box 3266 

4th Cl: 310 Georgia Street N.E. 
615-524-1811 

A. W. Smith 


LOS ANGELES, CAL. 
RCA Victor Distr. Corp. 
6051 Telegraph Road 
213-723-6661 

D. G. Pearce 


MEMPHIS, TENN. 

McDonald Brothers Co., Inc. 
994 South Bellevue 
901-948-2771 

Charles Smith 


MIAMI, FLA. 

Sea Coast Appliance Distributors 

Ist Cl: P.O. Box 546, 
Hialeah, Florida 

4th Cl: 3575 N.W. 60th St., 
Miami, Florida 

305-635-0951 

Jan Shockey 


MILWAUKEE, WISC. 

Taylor Electric Co. 

4080 N. Port Washington Rd. 
414-964-4321 

H. E. Rietz 


MINNEAPOLIS, MINN. 
F. C. Hayer Company 
250 Third Avenue North 
612-339-0201 

E. C. Elofson 


NEWARK, N. J. 
Krich-New Jersey, Inc. 
428 Elizabeth Avenue 
201-248-7400 
N. |. Saurman 


NEW ORLEANS, LA. 
Walther Brothers Co., Inc. 
1722 Poydras St. 
504-522-7731 

Milton Munch 


NEW YORK, N. Y. 
Bruno-New York, Inc. 
460 West 34st Street 
212-564-2424 

Phil Silverman 


OKLAHOMA CITY, OKLA. 
Dulaney’s 

100 N. W. 44th Street 
405-525-1511 

Clyde Ball 


OMAHA, NEBR. 
Sidles Company 
7302 Pacific Street 
402-393-2233 
Ralph Woodard 


PHILADELPHIA, PA. 
Raymond Rosen & Co., Inc. 
51st St. & Parkside Ave. 
215-878-2200 

Paul Knowles 


SHEET MUSIC 


HASTINGS MUSIC CORP. has published 
Peter Nero’s score for “SUNDAY IN NEW 
YORK.”’ The sheet music includes the title 
song, ‘‘Hello’’ and ‘‘More In Love.’’ Contact 
your music dealer for windows and in-store 
displays. Provide him with photos, posters 
and a few guest tickets to see the film. 


PITTSBURGH, PA. 
Hamburg Brothers 
213 Galveston Avenue 
412-322-2400 

Mort Locker 


PORTLAND, ME. 
Commercial Distributors 
50 Diamond Street 
207-775-5644 

John Jannace 


PORTLAND, ORE. 

North Pacific Supply Co., Inc. 
2950 N.W. 29th Ave. 
503-228-9576 

Harry Salvus 


PROVIDENCE, R. 1. 
Eddy & Company 
43 Hospital Street 
401-421-2045 
Haig Yaghoobian 


SALT LAKE CITY, UTAH 
Huish Distributing Co. 
2525 South 8th West 
P.O. Box 15038 
801-486-7611 

Ross Davis 


SAN ANTONIO, TEX. 
The Perry Shankle Co. 
1801 South Flores St. 
512-223-1801 

J. J. Schneider 


SAN FRANCISCO, CAL. 
A. H. Meyer Company 
33 Gough Street 
415-621-3400 

J. P. Costello 


SEATTLE, WASH. 

Fidelity Electric Co., Inc. 
5301 Shilshole Ave. 
206-784-9100 

Wallis Tolles 


ST. LOUIS, MO. 
Interstate Supply Co. 
4445 Gustine Avenue 
314-832-6000 

R. N. Decker 


SYRACUSE, N. Y. 
Morris Distributing Co. 
1153 W. Fayette St. 
315-475-6531 

Oscar Dachs 


WASHINGTON, D. C. 
Southern Wholesalers, Inc. 
707 Edgewood St. N.E. 
202-832-6400 

George Nesline 


RECORDED 


Mi-G-™Mi 
is BACKING 
YOU UP! 


Metro - Goldwyn - Mayer and Seven 
Arts are dedicated to making this a 
real big one. And we're kicking it off 
with an ad campaign that will reach 
a total readership equivalent to 1 
out of every 2 Americans. 


Rounding out MGM's effort to bring you the best 

in selling aids is a full roster of regular radio spots N 

containing descriptive highlights from the film. IN 

18 RECORDED RADIO SPOTS IN ALL TO MAKE 


“SUNDAY IN NEW YORK” A FIELD DAY AT YOUR 
BOXOFFICE. 


RADIO SPOTS 


TEASER TRAILERS 


Taken from the fabulous TV trailers with Lou Jacobi 


The sparkling cleverness of the TV spot campaign 
has been injected into these radio spots which also 
feature the inimitable Lou Jacobi doing his ‘‘Sunday 
best’’ for “SUNDAY IN NEW YORK.” So unusual 
and offbeat are these spots, we can almost assure 
that your listeners will be talking about them long 
after they're played. 


are an assortment of two 60-second and three 20- 


second teaser trailers featuring the Astronaut, Di- 
rector, Cowboy and Mr. New Hat. Start these 


going two weeks before your engagement and 
GUARANTEE yourself a healthy boxoffice. They're 


so funny, you might even regard them as ‘‘short- 


shorts’’! FREE from your MGM Press Representative. 


REGULAR TRAILER 


Your young audience, especially, will get provoc- 


The movie with so much exposure* 
it’s almost indecent. 


* Advertising exposure, that is! Color ative questions thrown at them from Jane Fonda 


ads running in Look, Sat. Eve. Post, 
McCall’s, Redbook, Cosmopolitan, 
Glamour, Mademoiselle, Modern 
Screen, Screen Stories, Photoplay. 


... questions like “‘Should a girl or shouldn't a 


| s] 5 s] ’ 
n 60's, 30's, 20's and 10's. Order now from your girl ?!??!!? before she’s married?”’ This is in your 


MGM Press Representative. 


trailer plus lots of laugh scenes to whet the interest 


of all age groups. Order from National Screen. 


"TV TRAILERS... 
SO FUNNY-E-E-E-E-EEEEEM!! 


1-MINUTE LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: If you think Saturday Night’s the time for whooping it up, 
just wait till you see what goes on on Sunday ... “Sunday In New York.” 
That’s the day when the weaker sex really weakens. And it’s the name of a 
bold, blushing outrageously funny comedy from MGM. Here’s a movie dedi- 
cated to the proposition that every girl gets . . . sooner or later. A movie that 
keeps right on going—past the point where the screen usually goes dark. 
“Sunday In New York” stars Jane Fonda as the gal who has to decide for 
herself. Rod Taylor’s a guy who just won’t take “no” for an answer. And Cliff 
Robertson plays an airline pilot who makes some of his fanciest flights without 
ever leaving the ground. Don’t miss the sassiest, sauciest comedy you ever 
lifted an eyebrow at. See Cliff Robertson, Jane Fonda and Rod Taylor in 
“Sunday In New York.” A Seven Arts production. 


He’s waiting to go on for i 
a you...selling... SEL 
eee selling... LING ... S-E-L-L- 
an aN IN NEW YORK” in the most novel—th = 
rious TV spots ever made to sell q movie. ee 


fs ; : 
me Siete artist on stage and screen (you saw him as th 
y Tunny bartender in ‘‘Irma La Douce’’) plays four sibciive 


roles to captivate TV vi 
iewers : 
your boxoffice. everywhere and lead them right to 


1-MINUTE LIVE ANNOUNCEMENT No. 2 


ANNOUNCER: Are the guys going to give up ... on the gal who doesn’t give 
in? That’s a loaded question, all right .. . but it keeps popping up in Metro- 
Goldwyn-Mayer’s “Sunday In New York.” Here’s a bold, blushing, outra- 
geously funny new movie... dedicated to the proposition that every girl gets... 
sooner or later! And since the girl’s luscious Jane Fonda, there are proposi- 
tions a-plenty. “Sunday In New York” shows you what happens when a gal 
who won’t say “yes” (that’s Jane Fonda) ... meets a guy who won’t take “no” 
for an answer. That’s Rod Taylor. Add the man-about-town Cliff Robertson 
_.. and a simple proposition becomes a simply hilarious adult comedy. And I 
do mean “adult.” “Sunday In New York” is slightly wild, somewhat risque . . . 
and strictly for fun! You'll love it! Don’t miss Cliff Robertson, Jane Fonda 
and Rod Taylor in “Sunday In New York”—a Seven Arts production from 


MGM. 


Vp-MINUTE LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: “Sunday In New York”! It’s the day when the weaker sex 
really weakens. And it’s the name of a bold, blushing, outrageously funny new 
comedy from MGM. Here’s a movie dedicated to the proposition that every 
girl gets . . . sooner or later. It’s Jane Fonda alone on a Sunday in New York. 
Cliff Robertson and Rod Taylor as the girl-crazy men about town. Don’t miss 
the fun of “Sunday In New York”—a Seven Arts production. 


“SUNDAY IN NEW YORK” 
is the FUNNIEST talking pic- 
ture I've ever made! 


“SUNDAY IN NEW YORK" 
is the best durn dang movie 
a cowpoke ever saw! 


Vy -MINUTE LIVE ANNOUNCEMENT No. 2 


ANNOUNCER: Do the guys give up... on the gal who doesn’t give in? You'll 
find out when you see “Sunday In New York.” It’s a bold, blushing, outra- 
geously funny new movie, dedicated to the proposition that every girl gets... 
sooner or later! Jane Fonda’s the girl. Cliff Robertson and Rod Taylor play 
the playboys, who turn a simple proposition into a simply hilarious adult 


comedy. Have fun with “Sunday In New York”—a Seven Arts production 
from MGM. 


20-SECOND LIVE ANNOUNCEMENT No. ] 
ANNOUNCER: Here’s a movie dedicated to the proposition that every girl 
gets . . . sooner or later. It’s MGM’s “Sunday In New York.” Jane Fonda’s 


the gal. Cliff Robertson and Rod Taylor are the guys who won’t take “no” 
for an answer. Don’t miss “Sunday In New York’”—a Seven Arts production. 


20-SECOND LIVE ANNOUNCEMENT No. 2 


ANNOUNCER: Do the guys give up ...on the gal who doesn’t give in? You'll 
find out when you see MGM’s “Sunday In New York.” Jane Fonda’s the girl. 
Cliff Robertson and Rod Taylor are the guys... and they won’t take “no” for 
an answer. See “Sunday In New York” —a Seven Arts production. 


Ma 


“SUNDAY IN NEW YORK" =" ~*~ 
j ' They're both GREAT!—" 
is A-OK. That's space talk and DAY IN NEW eae Sap 


10-SECOND LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: MGM’s “Sunday In New York’! It’s a hilarious new movie 
that answers the question every girl asks—sooner or later! “Sunday In New 


York’—in Metrocolor. 
astronauts don't lie! new hat! 
10-SECOND LIVE ANNOUNCEMENT No. 2 R : 
ANNOUNCER: It’s slightly wicked, somewhat wild . . . and strictly for fun. EAL BOXOF 
See MGM’s “Sunday In New York,” starring Cliff Robertson, Jane Fonda and 20, and 10- dee MAGNETS $$$$$ These sensational 60 
: second TV spots are great selling aids—and FREE! 


Rod Taylor. 


See your MGM Press Representative. 
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CUSTOM-TAILORED PUBLICITY PICTURES AND STORY have been prepared for easy servicing to your news- 
paper’s Amusement Editor. We suggest you re-type the copy exactly as it appears here and on the last block of 


copy, add your local day, date information. Order the glossy photos or mats by number from National Screen. 


JANE FONDA GETS HER MAN IN 


“SUNDAY IN NEW YORK" 


In the new MGM-Seven Arts comedy, “Sunday In New York,” 
Jane Fonda (top, left) plays a girl who has been: losing her boy 
friends because she still clings to the theory that wolves should be 
warded off. When circumstances throw her in with handsome 
stranger Rod Taylor, she wonders whether she shouldn’t use dif- 
ferent tactics. 


e 
Rod is all for putting their friendship on a warmer basis, and what 
time could be riper? Here they are (bottom, left) in the apart- 
ment of Jane’s airline pilot brother (Cliff Robertson) and he’s on 
a flight. But then he experiences a change of mind. This girl is 
too nice. He’s going to cut out the fooling and be a gentleman. 
e 
But Jane doesn’t go along with that idea at all. This is one guy 
she is not going to lose because of over-fastidiousness. So who’s 
the wolf now! Rod puts up a game fight (below) but at this 
point it looks as though he has thrown in the towel. The gay 
comedy, based on Norman Krasna’s Broadway stage hit, was pro- 
duced by Everett Freeman and directed by Peter Tewksbury. 


PUBLICITY MAT—5A 


Order still nos, 1807-18; 1807-28; 1807-99 


DAYS AND WEEKS FOR 


SHOWMANSHIP!! 


ST. VALENTINE’S DAY, Fri., Feb. 14 — Use Valentine shaped 
background for posters, ‘You'll love ‘SUNDAY IN NEW YORK.’ 
It’s a picture for twosomes!” 


GEORGE WASHINGTON’S BIRTHDAY, Sat., Feb. 22—Use large 
picture of George on white background with line running from his 
mouth to cartoon-type balloon. Copy in balloon, ‘‘Yes, Martha, on 
my birthday, let’s go see ‘SUNDAY IN NEW YORK.’ ”’ 


BACHELOR’S DAY, Sat., Feb. 29 — ‘‘See ‘SUNDAY IN NEW 
YORK’ if you'd like to find out what happens in a bachelor’s 
apartment on this... or any other day!”’ 


LEAP YEAR DAY, Sat., Feb. 29—'‘This is YOUR day, girls, so take 
him to see ‘SUNDAY IN NEW YORK’ and you'll find more than 
one question popping!” 


NATIONAL SMILE WEEK, Mar. 2-7 — ‘Especially for this occa- 
sion, we're showing ‘SUNDAY IN NEW YORK.’ ” 


FRIDAY, THE 13th, Mar. — Superstitious? This day, you should 
absolutely fear splitting your sides with laughter when you see 
“SUNDAY IN NEW YORK"! 


AMERICAN LEGION 45th BIRTHDAY, Mar. 15-17—Offer spe- 
cial incentives to Legionnaires and their families, extra special con- 
sideration for new members. Promote gifts from local merchants 
using reciprocal poster credits in lobby and stores. 


NATIONAL RICE WEEK, Mar. 15-21 — ‘‘Have you ever asked: 
What is proper conduct between boys and girls before the rice is 
thrown? You'll find answers in ‘SUNDAY IN NEW YORK.’ ”’ 


NATIONAL WILDLIFE WEEK, Mar. 15-21—'‘‘You'll be wild with 


excitement at some of the wild goings-on in ‘SUNDAY IN NEW 
YORK.” 


ST. PATRICK’S DAY, Tues., Mar. 17 — In advance, distribute 
handbills printed on green stock. Suggested copy: ‘‘St. Patrick's 
Day is for the Irish and the wearing the green. We guarantee, 
however, you won't be green about single boys and single girls 
in a bachelor’s apartment when you see ‘SUNDAY IN NEW 
YOu." 


SPRING BEGINS, Fri., Mar. 20—‘‘An ideal day to see ‘SUNDAY 
IN NEW YORK’ when all fancy, young and old, will turn to happy 
thoughts.” 


USE YOUR IMAGINATION . . . MONTH, Mar. 1-31—What we 
mean is, use your own ingenuity to build more boxoffice activity 
tying in with ‘‘Months”’ that fall during this period: Nat'l Coffee 
Month, Nat'l Egg Month, Easter Seal Appeal, Red Cross Month, 
Nat'l Mushroom Month, Children’s Art Month, Spring Clean-Up 
Time, etc. Want a rest from these activities? Then celebrate National 
Nothing Week, March 1-7. 


EASTER SUNDAY, Sun., Mar. 29-——HAPPY EASTER! 
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Hear Peter Nero play his musical score from 
“Sunday In New York’ on RCA Victor Records 
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ADS 


PLACE SOME OF THESE TEASER SPOTS 
IN POSITIONS OFF THE THEATRE PAGE 


SHE CONDUCTS HER OWN 
“KINSEY” QUIZ...AND 
WOW! The Answers She Gets! 


“Sunpay In New York” 


THE STORY OFA 
“GREEN” GIRL TOLD 
IN “BLUSHING PINK”! 


“Sunpay In New York” 


HER “MAMA NEVER 
DONE TOLD HER” 
ABOUT... 


"Sunoay Iv New York” 


PHEW! THE QUESTIONS 
SHE ASKED... ABOUT 
THINGS TO DO... 


“Sunoay In New York” 


SHE DEMANDED 
“SCOTCH AND SOFA”!... 


“Sunpay In New York” 


A 22-YEAR OLD 
DOLL “PROWL” 


MGM'S 


“Sunoay Iv New York” 


HOW’S A GIRL 
TO KNOW?... 


“Sunoay In New York” 


UNDAY 


IT SHOULD 


HAPPEN 10 YOU!.. 


“Sunpay IN New York” 


SHE’S LOVELY... 
SHE’S ENGAGED... 


SHE'S “NOSEY"! es 
“Sunpay In New York” 


She's 995% pure 
...but not quite ais 
as determined 
as she # 
used to 


be.. 
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YES evs Go SEE “SUNDAY IN NEW YORK" 
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Cliff Robertson gives Jane 
Fonda a ‘‘brotherly”? hug in 
“Sunday in New York,” 
MGM-Seven Arts screen ver- 
ston of Norman Krasna’s 
Broadway comedy hit about a 
small town girl who comes to 
the big city to learn the facts 
of life. Rod Taylor helps to in- 


mance, with Jo Morrow and 
Robert Culp co-starred in the 


Metrocolor attraction. BU Redline ect coer otis sarees nie eee OTE 


Mat I-D Ad No. | | |—40 Lines 


Rod Taylor assures a slightly apprehensive Jane Fonda that this 
is no time for talking in a scene from ‘“*Sunday in New York.” 
Cliff Robertson also stars, with Jo Morrow and Robert Culp in 


co-starring roles in the MGM-Seven Arts production, based on 
Norman Krasna’s Broadway comedy hit. It is in Metrocolor. 


Mat 2-B 


fanny! 7 Y M-G-M presents A Seven Arts Production 


Crain pat 


\MERCOLOR 


IMRICOLOR 


struct Jane in the art of ro- 7 — —E__ittanneninreavenenenennienennmamananen 


JANE FONDA TALKS ABOUT MARRIAGE 
VS. CAREER AND SUNDRY OTHER TOPICS 


When it comes to words, Jane Fonda 
is a wholesaler. She speaks knowledge- 
ably and frankly on a wide variety of 
subjects and if the mood moves her 
can switch in an instant from English 
to French or Italian. 

Noted for her forthrightness, Jane 
meets questions one way — head-on — 
which is why she is known in press 
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Cliff Robertson introduces girl friend Jo Morrow to his sister, 
Jane Fonda, in this scene from “Sunday in New York.” Rod 
Taylor also stars in the new Metrocolor attraction, with Robert 
Culp in a co-starring role. The MGM-Seven Arts production is 
based on Norman Krasna’s Broadway comedy hit. 


Still 1807-38 


Sunday in New York Mat 2-D 


Jane Fonda’s attempt to hide in a closet are thwarted by an 
alert Rod Taylor in this scene from ‘“‘Sunday in New York.” 
Cliff Robertson also stars, with Jo Morrow and Robert Culp in 
co-starring roles in the MGM-Seven Arts production, based on 
Norman Krasna’s Broadway comedy hit. It is in Metrocolor. 


Still 1807-29 


Jane Fonda and Rod Taylor are 
stuck on each other in this sub- 
way scene from “Sunday in New 
York,” in which Jane finds that 
her pin has caught in Rod’s 
jacket. Cliff Robertson also stars 
in the hilarious MGM-Seven Arts 
screen version of Norman Kras- 
na’s Broadway stage success, 
with Jo Morrow and Robert 
Culp in co-starring roles. The 
picture is in Metrocolor. 


Sunday in New York 
Still 1807-11 
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Mat 1-A 


Sunday in New York Mat 2-C 


The mood is love and Jane 
Fonda and Rod Taylor happily 
enter into the spirit of things in 
this scene from “Sunday in New 
York.” Cliff Robertson also stars 
in the screen version of Norman 
Krasna’s Broadway comedy hit, 
with Jo Morrow and Robert 
Culp in co-starring roles. The 
picture is in Metrocolor. 


Sunday in New York 


Still 1807-34 Mat 1-C 


‘SUNDAY IN NEW YORK,” SOPHISTICATED COMEDY OF MODERN 
MORALS, STARS CLIFF ROBERTSON, JANE FONDA, ROD TAYLOR 


How far should a girl go prior to the 
‘uptials ? 

The approach to this age-old ques- 

n provides hilarious entertainment 

the new Metro-Goldwyn-Mayer and 

ven Arts production, “Sunday in 

ew York,” starring Cliff Robertson, 


ne Fonda and Rod Taylor, with Jo 
Cc D -orrow and Robert Culp in co-starring 


roles. 

The Norman Krasna comedy was one 
of Broadway’s big stage hits and 
Krasna, who wrote the screen play for 
the film version, photographed in 
Metrocolor, has made it even funnier 
and visually more far-reaching in 
depicting a variety of scenes and locales 
which could only be talked about within 
the confines of a stage. 

Much of “Sunday in New York” was 
filmed on locations in New York City, 
with sequences showing Jane Fonda 
boarding a Fifth Avenue bus on which 
she first meets Rod Taylor, a scene in 
which they row on Central Park Lake 


CAST 


Adam Tyler -_.-.......-..-. CLIFF ROBERTSON 
Eileen: Tyler. 222.2. ae JANE FONDA 
Mike Mitchell -............-..... ROD TAYLOR 
Russ: Wilson):..-.-. ee ROBERT CULP 
IMONGHFIOKEES eco cuecc-- 9 eee JO MORROW 
Flight Dispatcher -_..........-... JIM BACKUS 


Produced by 
EVERETT FREEMAN 


Directed by 
PETER TEWKSBURY 


Based on the play by 
NORMAN KRASNA 


Screen Play by 
NORMAN KRASNA 


Music by 
PETER NERO 


In METROCOLOR 
A SEVEN ARTS PRODUCTION 


Presented by 
METRO-GOLDWYN-MAYEP 


MOVIE TAXI RIDE 
WAS BIG BARGAIN 


During location filming in New York 
of the new MGM-Seven Arts produc- 
tion, “Sunday in New York,” actor 
Frank Borone was cast as a taxi driver, 
who has Jane Fonda as his passenger. 

But as is often the way in movie 
making, the scene had to be completed 
later in Hollywood, with Barone flying 
to the MGM Studios to resume his role. 

Here, one of the scenes showed Miss 
Fonda stepping out of his cab and pay- 
ing for her fare with a dollar bill. 

Thus, a ride which had started in 
New York and ended in Hollywood 
cost Jane exactly one buck! 

Cliff Robertson and Rod Taylor play 
the male starring roles in “Sunday in 
New York,” screen version in color of 
Norman Krasna’s Broadway comedy 
hit. 


Producer Has Affinity 
For Metropolitan Scene 


Maybe it’s because he was born in 
New York, in any case Producer 
Everett Freeman seems to have an 
affinity for the metropolitan scene. 

Marking his return to Hollywood 
after wide success as a television pro- 
ducer, Freeman produced the new 
MGM-Seven Arts comedy, “Sunday in 
New York,” starring Cliff Robertson, 
Jane Fonda and Rod Taylor. : 

_Among his many previous motion 
picture credits, largely as a writer, were 
two others with titles ringng home to 
New Yorkers — “The Kid From 
Brooklyn” and “It Happened on Fifth 
Avenue.” 


and another colorful sequence which 
takes place at the skating rink at 
Rockefeller Center. 

The story concerns pretty, young 
Eileen (Miss Fonda) who comes to 
New York from Albany to get advice 
from her jet-pilot brother, Adam 
(Cliff Robertson). She has broken off 
with her fiance, Russ (Robert Culp) 
because she refused to get as “modern” 


about dating as he insists is standard 
procedure, She wants to know whether 
her morality is obsolete. Adam, for- 
getting that his girl friend, Mona (Jo 
Morrow), has left some lacy lingerie 
in a closet of his apartment, assures 
his sister that she is absolutely right 
and that he himself would never com- 
promise a girl. 

Having delivered this hypocritical 
preachment, Adam has to face up to 
the facts of life when shortly after- 
wards Eileen plays host to Philadelphia 
sportswriter Mike Mitchell (Rod Tay- 
lor) whom she has picked up on the 
bus when her pin gets tangled in his 
jacket. Having been caught in a sud- 
den downpour, they are drying off in 
bathrobes. Disillusioned with Adam’s 


fake philosophy, Eileen now decides 
she may as well “join the crowd” and 
leads a somewhat baffled and reluctant 
Mike on. 

Russ takes this inopportune moment 
to arrive at the apartment from Albany. 
He has come to the conclusion that 
Eileen was morally right and wants 
her to marry him. In order to protect 
Eileen, Mike introduces himself as her 
brother, which makes things more com- 
plicated when the real Adam arrives 
on the scene. 

We're not going to tell you how this 
comedy of errors turns out; sufficient 
to say that everything ends as happily 
as it does hilariously. Eileen’s virtue 
remains intact and she gets the hus- 
band she really wants. And so does 
Mona. 

Jim Backus, as a harried pilot-dis- 
patcher, and the popular pianist 
Peter Nero, playing himself (he also 
wrote the film’s musical score) add to 
the merry goings-on. 

“Sunday in New York” was pro- 
duced by Everett Freeman and directed 
by Peter Tewksbury. Moviegoers are 
going to find this rollicking entertain- 
ment on a Sunday or any other day, in 
New York or elsewhere. 


THERE'S NO SUBSTITUTE FOR GENUINE 
FIFTH AVENUE BUS OR KNOWING DRIVER 


One of the things which Producer 
Everett Freeman and Director Peter 
Tewksbury didn’t want to duplicate in 
Hollywood for the MGM-Seven Arts 
production, “Sunday in New York,” 
was a Fifth Avenue bus. Another was 
a Fifth Avenue bus driver. In both 
instances they used the originals dur- 
ing location filming in Gotham for the 
screen version of Norman Krasna’s 
Broadway comedy hit, starring Cliff 
Robertson, Jane Fonda and Rod Tay- 
lor. 

Director Tewksbury explained why 
special effects couldn’t create the feel- 
ing of the true bus. 

“We could have had a duplicate of 
the New York bus either shipped to 
Hollywood or constructed at the 
studio, of course,” he said. “But you 
can’t duplicate the real Fifth Avenue 
on a movie set and get it in all its 
huge stunning impact. As for the Los 
Angeles buses, not only are they too 
small but they don’t have that special 
New York roll to them.” 

It wasn’t difficult for Tewksbury to 
get the bus during the location filming 
but it became apparently clear that it 
wasn’t going to be easy to find an 
actor to play a New York City bus 
driver. He interviewed actor after 
actor, patiently listening to their im- 
personations of the city’s bus drivers. 

Finally, he observed, “Before we 
started the picture I spent a month 
riding the buses. I’ve ridden on all of 
them. And in case you don’t know it, 
the New York bus driver is a very 
rare bird. I became convinced you can’t 
play one unless you are one.” So 
Tewksbury turned over the casting of 
the part to the New York Transit 
Authority. It might as well be a real 
bus driver. 


There wasn’t a cloud in the sky but 
there was rain on 51st Street and 10th 
Avenue. 

Director Peter Tewksbury, shooting 
location scenes in New York for the 
MGM-Seven Arts production, “Sun- 
day in New York,” starring Cliff Rob- 
ertson, Jane Fonda and Rod Taylor, 


They All Laughed When 
Culp Started to Tango 


Robert Culp, who plays Jane Fonda’s 
fiance in the new MGM-Seven Arts 
production, “Sunday in New York,” 
had to do some specialized homework 
for his role, 

One scene required him to do a 
snappy tango with Miss Fonda. Since 
this is a dance with which he was not 
familiar, Culp took a series of lessons 
at Arthur Murray’s in preparation for 
the terpsichorean stint. 

Once the cameras started rolling on 
the tango sequence, the young actor 
went at it like a whirlwind. What he 
lacked in finesse he made up in speed. 
Culp used to be a track star at Stock- 
ton College! 


Anthony De Lillo, or Tony as he 
likes to be called, was the driver 
chosen. Early in the afternoon Tony 
drove his bus over to Tewksbury’s hotel 
for an examination by the director and 
his crew. Tony sat quietly as the men 
prowled around the bus deciding where 
they would remove seats to make room 
for the cameras, where they would 
start and where they would stop. 

Tony’s reaction at the time was one 
of relief. ““When I was called by the 
office, I couldn’t figure what was 
wrong,” he said. “I thought maybe 
they were going to fire me.” 

A slight, handsome man in a casual 
brown sweater sat in a seat near Tony 
and asked him to explain the working 
of the bus. 

“Well,” began Tony, “first there are 
the mirrors — about five of them.” 

“Five mirrors! How do you manage 
to keep your eye on all of them?” The 
gentleman seemed visibly impressed. 

“Well, you learn to look at the right 
one at the right time,” smiled Tony. 
“And then, here are the controls.” He 
demonstrated them. 

The gentleman quietly asked some 
more questions and Tony answered 
them before he decided he had a ques- 
tion of his own, “Say,” he said, “if 
you don’t mind, could I ask what your 
job might be?” 

“T’m Peter Tewksbury,” the man re- 
plied, “the guy who directs the pic- 
ture. 

Tony jammed his hands in his pock- 
ets and looked at Mr. Tewksbury shyly. 
es must be pretty hard work,” he 
said. 

Tewksbury smiled. “It’s just like 
driving a bus, Tony. You've got to 
watch the right mirrors at the right 
time.” 


SUNDAY IN NEW YORK — WHEN IT RAINS 


couldn’t afford to take his chances 
with the notoriously uncooperative ele- 
ments. 

The script of Norman Krasna’s 
Broadway comedy hit (he also wrote 
the screen play) called for this partic- 
ular Sunday to be a rainy day and 
Tewksbury was going to see that if 
Krasna called for rain, there would be 
rain. He had hunted up the local rain- 
maker and now, in the very bright sun- 
shine of a late April day, the director 
waited for the gentleman to do his 
stuff. 

The rainmaking device was hooked 
up to a high-wire fence in the middle 
of the block and an apprehensive crew 
gathered around it. As the man respon- 
sible for the machine spun the dials, 
there was a noticeable silence as stars 
and crew held their collective breaths. 
Then the signal read “Go.” There were 
some hesitant spurts of water and then, 
suddenly, RAIN! 

It drizzled, it splattered, it poured. 
And if this weren’t proof enough, it 
became official as all the kids on the 
block converged at the site and jumped 
into the localized downpour. 

As the youngsters laughed, slid and 
turned their faces up to the rain, Di- 
rector Tewksbury looked satisfied. 
After all, you can’t fool kids with 
phony spring rain. 


ROD TAYLOR ALL 
FOR COME-BACK 
OF FILM COMEDY 


During filming of MGM-Seven 
Arts’ screen version of Norman Kras- 
na’s Broadway comedy, “Sunday in 
New York,” Rod Taylor, co-starred 
in the film with Cliff Robertson and 
Jane Fonda, spoke about comedy and 
other facets of the movie business. 

“Y’m for making more comedies like 
they used to make — those wonderful 
Cary Grant-Carole Lombard combos, 
the William Powell-Myrna Loy frolics, 
or the Spencer Tracy-Katharine Hep- 
burn comedies. They were movies with 
and about attractive, amusing people. 
These are the kind of people audiences 
are interested in watching. I think 
‘Sunday in New York’ is definitely of 
this genre. It’s sophisticated and it’s 
about characters you laugh with rather 
that at. I was tickled pink to play in 
it 

Taylor lit a cigarette and continued, 
“This industry intrigues the devil out of 
me. I’m constantly amazed to be doing 
something I love and getting money 
for it. But what I get out I want to put 
back into the business. More of us 
actors should have the same idea. I’m 
all for actor participation in the haz- 
ards as well as the profits of picture- 
making. If a guy has his own percent- 
age in a picture you can be certain he'll 
go all out to make it as successful as 
possible. Moreover, he’ll not only work 
hard while he’s acting in it, he’ll also 
help sell it after it’s finished.” 

For “Sunday in New York,” Taylor 
really went all out in being coopera- 
tive, even at the cost of some discom- 
fort. 

“T seem to have spent most of this 
picture underwater,” he laughed. “One 
of the scenes shows Jane Fonda and 


me caught in a cloud burst. Since all of 
the action in the story takes place in a 
single day, that suit had to be damp 
for most of my other scenes, too. I’ve 
been eating lunches in my dressing 
room bundled up in a warm bathrobe.” 

Actually, Taylor had to survive not 
one rainstorm but two. The second 
overtakes him toward the end of the 
comedy and deluges him with several 
hundred gallons of water, courtesy of 
MGM’s special effects experts. 

“But they were very nice about it,” 
he said. “They doused me with luke- 
warm water.” 

Then there was a rowboat scene 
filmed in location in New York in Cen- 
tral Park Lake, in which he was 
splashed repeatedly by Miss Fonda’s 
unwieldly rowing (per the script). The 
final ignominy occured when Taylor, 
standing wet, muddy and bedraggled 
on a curb, was splattered with rain- 
water when Robert Culp drove by. 

“No one can say I haven’t given my 
all,” Taylor concluded. “Anything for 
a laugh!” 


Clif Robertson gives his sister, Jane Fonda, some 


JANE FONDA I$ CAUGHT IN THE MIDDLE 


A caught-in-the-middle Jane Fonda tries to make peace between 
her ex-boy friend Robert Culp (right) and her current heart- 
throb, Rod Taylor, in this scene from “Sunday in New York.” 
Cliff Robertson also stars in the new Metrocolor attraction, with 
Jo Morrow in a co-starring role. The MGM-Seven Arts production 
is based on Norman Krasna’s Broadway comedy hit. Peter 
Tewksbury directed. 
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CLIFF ROBERTSON FINALLY GETS THE 
HOUSE HE ALWAYS WANTED 10 LIVE IN 


Cliff Robertson is such a believer in 
roots he recently spent thousands of 
dollars for one, Not the botanical 
variety. His special interest is “people 
roots.” 

Born and raised in the beautiful re- 
sort town of La Jolla, California, 
Robertson has bought a handsome, 
rambling, ocean-front mansion that 
he admired in his boyhood. As he puts 
it, he purchased a “root.” 

“La Jolla holds happy memories for 
me,” declares the actor, currently co- 
starred with Jane Fonda and Rod Tay- 
lor in the MGM-Seven Arts produc- 
tion, “Sunday in New York.” 

“This house is one of them, It’s a 
Spanish-type house with a huge back- 
yard that was one of my favorite 
haunts. It was our spot for cops-and- 
robbers, kick-the-can, hide-and-seek, 
you name it and we played it there. I 
always loved the place but never 
dreamed of owning it until recently. 
When I made the down payment I got 
a funny and wonderful feeling. It was 
as if I were buying a root. I guess it’s 
more accurate to say I’m putting my 
roots back in their original soil. What- 
ever it is, there’s some part of me that 
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sage 


advice about “‘dating,”? omitting a few salient facts about his 
own romantic life, in this scene from ‘Sunday in New York.”’ 
Rod Taylor also stars, with Jo Morrow and Robert Culp in 
co-starring roles in the MGM-Seven Arts production, based on 
Norman Krasna’s Broadway comedy hit. It is in Metrocolor. 
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keeps reaching back to that time and 
place.” 

Since the house is too large for a 
bachelor (it has seven bedrooms and 
nine bathrooms), Robertson plans to 
rent it out and spend weekends in the 
guest house. Should he marry again, 
he’ll move into the big house. However 
it works out, he has come home to a 
scene of former triumphs. For instance, 
there are his teen-aged flying experi- 
ences. 

“T’ve been a plane buff ever since 
I can remember,” Cliff says. “I’d 
bicycle the 30-mile round trip between 
La Jolla and a little San Diego airport 
to dust and wash the planes. My pay 
was flying lessons and when I was 
fourteen, I even soloed. Incidentally, I 
got a special kick out of my role in 
‘Sunday in New York’ in which I play 
a TWA airline pilot.” 

Robertson has long been acknowl- 
edged as one of the most versatile 
performers on stage and screen. Yet he 
considers it took his role as John F. 
Kennedy in “PT 109” to help him make 
his break-through. “It started people 
talking,” he says, “and suddenly I don’t 
have enough time to take advantage of 
all the good offers that are coming in. 
A delightful dilemma.” 

Lined up for him are leads as an air 
ace in “633 Squadron” and as the ultra- 
conservative senator in “The Best 
Man.” His current success follows 
some rough career breaks. To name two, 
he originated the male lead in “Days of 
Wine and Roses” on television, but 
Jack Lemmon played the part in the 
film. The same was true of “The 
Hustler,” with Robertson playing the 
title role on TV, after which Paul 
Newman played it in the motion picture 
version. Both Lemmon and Newman 
won Academy Award nominations for 
their performances. 

Bring up the subject and Cliff shrugs. 
“T’ve no complaints,” he declares. “I’m 
doing a job I love and I’ve never felt 
better about the whole thing.” 

To be sure, the view from the Rob- 
ertson perch has never looked better. 
He has achieved that enviable combina- 
tion, stardom with his feet on the 
ground. La Jolla ground, that is. 


THE EYES HAVE IT 


Although Jane Fonda wears a variety 
of stunning modern outfits in the new 
MGM-Seven Arts production, “Sun- 
day in New York,” she was literally 
all eyes and all eyes were on her in one 
scene. For this sequence, Orry Kelly 
created a special white frock for her, 
embroidered profusely with big blue 
eyes — to match her own! Cliff Rob- 
ertson and Rod Taylor co-star with 
Jane in “Sunday in New York,” screen 
version in color of Norman Krasna’s 
Broadway comedy hit. 


JANE FONDA TALKS ABOUT MARRIAGE 
VS. CAREER AND SUNDRY OTHER TOPICS 


When it comes to words, Jane Fonda 
is a wholesaler. She speaks knowledge- 
ably and frankly on a wide variety of 
subjects and if the mood moves her 
can switch in an instant from English 
to French or Italian. 

Noted for her forthrightness, Jane 
meets questions one way — head-on — 
which is why she is known in press 
parlance as a “good interview.” 

One of the questions most often put 
to her is on her plans for marriage. 
Recently, on the set of her new Metro- 
Goldwyn-Mayer picture, “Sunday in 
New York,” in which she co-stars with 
Cliff Robertson and Rod Taylor, the 
young actress gave these direct 
answers : 

“Right now, acting is my life. But 
I hope some day a man will come along 
who will push all that aside. I want this 
more than anything else but I can’t see 
it happening for the next five years. I 
made a bet on my arrival in Hollywood 
that I wouldn’t marry for five years 
and I see no reason to renege on that 
bet. 

“What kind of man would I like to 
marry? I’ll answer that negatively. I 
don’t want to marry an actor. It’s too 
difficult to balance success. The man 
should be as successful as his wife. At 
this point I feel I’m too competitive.” 

Actually, as enamored as Miss Fonda 
is of acting, it wasn’t until four years 
ago that she seriously thought of en- 
tering the theatre, and this after trying 
painting and writing first. 

“Before 1959, I never dreamed of 
becoming an actress,” she says, “and 
now I can’t conceive of doing anything 


TRIPLE NERO DEBUT 


America’s popular pianist and re- 
cording star, Peter Nero, not only 
makes his acting debut in the new 
MGM - Seven Arts production, 
“Sunday in New York,” in which 
he plays a night club entertainer, he 
also composed the song, “Hello,” 
highlighted in the comedy. 

In addition, the former child 
prodigy and star scholarship student 
at the Juilliard School also com- 
posed the musical score for the 
picture — another “first” for him. 

Cliff Robertson, Jane Fonda and 
Rod Taylor star in “Sunday in New 
York,” screen version in color of 
the Norman Krasna Broadway 
stage hit. 


Cliff Robertson changes his 
Navy uniform of ‘SPT 109° to 
that of an airline pilot in 
“Sunday in New York,” in 
which he co-stars with Jane 
Fondaand Rod Taylor. The new 
MGM-Seven Arts comedy is 
based on Norman Krasna’s 
Broadway stage success. 


Sunday in New York 
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Jane Fonda plays the young 
girl from Albany who is con- 
fused as to how far a girl should 
go when she hits the big city in 
**Sunday in New York,” hilari- 
ous MGM-Seven Arts screen 
version of Norman Krasna’s 
Broadway stage hit. Cliff 
Robertson and Rod Taylor are 
the two gentlemen who help 
Jane make up her mind, with 
Jo Morrow and Robert Culp 
also giving an assist. The 
comedy is in Metrocolor. 


Sunday in New York 


Still 1807-25 Mat 1-B 


else. Why do I act? Not for the money. 
I think I need acting emotionally. 
When something turns out right, when 
I have created something by way of 
a characterization, it’s an exulting ex- 
perience.” 

How about acting with her famous 
father, Henry Fonda? 


“Some day, when I’m more experi- 
enced, I would like that. But not now. 
Children always put on an act for their 
parents anyway. They try to be the way 
they think their parents want them to 
be. I’m no different. Too little of my- 
self would come through, certainly not 
enough for a good performance, Later 
on, when I’ve become a more accom- 
plished actress, I’d love to work with 
my father.” 

More of Jane Fonda’s_ thoughts 
about Jane Fonda: 

“T used to think I was an introvert. 
Now I know I was a shy extrovert. 
When I first came to Hollywood, I 
wasn’t sure of my ability. ] lacked con- 
fidence, so I said provocative things to 
create attention.” 

Nowadays, Miss Fonda creates at- 
tention via her professional appearances 
and switches smoothly from comedy 
(“Period of Adjustment”) to drama 
(“In the Cool of the Day’), from 
Broadway (O’Neill’s “Strange Inter- 
lude”) to motion pictures (Norman 
Krasna’s “Sunday in New York”), 


“DISCOVERED” WAY 
UP IN THE CLOUDS 


You never know where a movie 
producer will find his players. In the 
case of pretty, blonde 21-year-old Pam 
Coville, it was 25,000 feet high in the 
sky. 

When Pam, a TWA air hostess 
from St. Louis was flying her regular 
New York to Los Angeles run a few 
months ago, one of the plane’s pas- 
sengers told her he might get her into 
the movies. A cynical Miss Coville 
thanked him and forgot all about the 
incident. 

Then, not too long afterwards, the 
passenger contacted the airline to ask 
if he could “borrow” her services. He 
turned out to be Everett Freeman, pro- 
ducer of the MGM-Seven Arts pro- 
duction, “Sunday in New York.” 

Pam jumped at the chance to play 
the airport hostess in the film, in which 
she does her emoting with stars Cliff 
Robertson, Jane Fonda and Rod 
Taylor. 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 
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